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IT'S GOOD BUSINESS to operate with new 





Dorsey Hi-Cube Vans because of the extra space 
inside—2,500 cubic feet with 91¥-inch width— 
and because their rugged construction means 


years of safe, trouble-free service. 


IT’S GOOD ADVERTISING, too, because 





your customers appreciate the smart appearance 


that distinguishes this great line of trailers. 


Measure a Dorsey . . . examine it feature-by- 
feature . . . and your eyes and your yardstick 
will tell you that here’s the trailer to haul more 


payload for less cost per mile. 

















Efficiency Features: 


28-inch floor height @ Famous Dorsey translu- 
Inside height 90 and 114 ensieeniuees 
inches e Recessed cam-type 


42 inches between wheel boxes locks and rear lights 


e One piece spaceless 


Two-speed landi it 
wo-speed landing gear with atioate 


recessed folding handle 


Four rows of forged steel rope °° 46 inch curbside doors 


cleats with plastic shields e Full length rear doors 








Your Dorsey Regional Distributor is a substantial, 
independent businessman with complete service facilities. 


DORSEY TRAILERS / ELBA, ALABAMA 











































April 22 - 27, 1957 


GIVE THE DEALER WHAT HE WANTS: 1: is clear, from an 


independent survey made by the Market Planning Corporation, that major 
home furnishings merchants want to see new designs in April and October. 
They want to see them in Chicago. It is also true that in numbers, furniture 


stores still prefer June and January markets. 


DOES THIS MEAN FOUR NEW SETS OF STYLES A YEAR? 


No! New designs introduced in April will be re-shown in June. Mistakes the 
first time around can, however, be corrected for the later event. The job must 


be done, anyhow. This way it gets done in advance. 


BENEFITS FOR MANUFACTURERS: He's able to give better 


service to larger and smaller stores. It tells what will be ‘the winners’’. It gives 


adequate time to promote and advertise. And it eliminates peaks and valleys. 


HUTTE EET 


NUMBER OF LEADING PRODUCERS WHO WILL SHOW 
NEW PATTERNS IN APRIL, MOUNTING DAY BY DAY 


AMERICAN FURNITURE MART 


666 rae SHORE DRIVE . CHICAGO 11 ee 


CHICAGO — CENTER OF THE WORLD’S GREATEST CONCENTRATION OF HOME GOODS BUYERS AND SELLERS! 
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Weyerhaeuser 4-Square Industrial Hardboards 


help provide that smooth, modern look 


CHECK the volume sellers at any furniture show and you will discover 
Hardboards used again and again in construction of attractive modern 
designs. 

The furniture craftsman finds in Weyerhaeuser 4-Square Hardboards 
many outstanding characteristics that enable him to produce more 
beautiful furniture... at lower cost. 

STANDARD WEYTEX*. . . Offers an excellent surface—extra smooth, 
hard, light-colored—for modern furniture finishing. It is easy to work 
with... easy on tools. WEYLITE* is slightly lower in strength and density 
than Weytex, an ideal choice for mirror backing and certain types of 
case backs. 4-SQUARE PERFORATED BOARD adds sparkle to modern fur- 
niture design with its perforated surface. Panels have unusual strength, 
excellent finishing qualities. 

Weyerhaeuser 4-Square Hardboards find many applications in furni- 
ture production and offer interesting possibilities for improved quality, 
lower costs. Get samples and information now. 


“1. MA. Reg. Weyerhaeuser offers Particle Board, too 


...@s a core for veneers and decorative 
plastics. Write for descriptive literature. 


Weyerhaeuser Sales Company 


DEPARTMENT HH-37 
First National Bank Building * St. Paul 1, Minnesota 








@ Standard Weytex is smooth on one side and 
has a screen impression on the other. Panels are 
light tan in color with a pleasing fiber pattern. 
Thicknesses: 1/12”, 1/10”, 1/8”, 3/16”, 1/4”. 


@ Weylite is smooth on one side with a screen 
impression on the other. Slightly lower in 
density than Weytex. Made in two thicknesses: 
3/16", 1/4”. 

@ 4-Square Perforated Board is smooth on 
one side with a screen impression on the 
other. Perforated with 1” centers in both direc- 
tions and 1/2” margins on edge and ends. 
Thicknesses: 1/8” and 3/16” with perfora- 
tions 3/16” in diameter. Also 1/4” thickness 
with perforations 9/32” in diameter. 


@ 4-Square Hardboards take all types of 
finishes including wiping stains, lacquers, air- 
dried and baked-on enamel. An ideal base 
for plastics, fabrics, veneers. Excellent gluing, 
laminating characteristics. 


@ Ideal for: furniture parts, automotive foun- 
dation parts and panels, sliding panels, cross 
banding, core material, mirror backs, cabinets, 
toys and games, TV backs, displays, signs, 
containers and many other uses. 
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National News Magazine for 
FURNITURE, BEDDING and 
UPHOLSTERING INDUSTRIES 
A Cosgrove Publication 


Published monthly at American Furniture 
Mart, 666 Lake Shore Drive, Chicago 11. 
PHONE SUperior 7-4100, TELETYPE CG2583. 
Established 1929. Volume 29, Number 3. 


Circulation this issue over 10,000 copies. Con- iy aa 
trolled distribution to executives in furniture, bedding : L & 
and upholstering industries with management, pro- 
duction, purchasing, sales and design responsibilities. 
Accepted as CONTROLLED CIRCULATION PUBLICA- 
TION at Grand Rapids, Michigan. Send Form 3579 
to FURNITURE NEWS, 666 Lake Shore Drive, 






Chicago 11, Illinois. Postage Guaranteed. 
BA E M B b R 1 Case Study F7-1. Amazing speed of 100 
DUO-FAST Air Tackers helped this plant 
5 PA Business Publications boost daily output 73%. Improved quality, too. Note 


how DUO-FAST design insures pinpoint accu- 
racy...even at speeds of 3 and 4 staples a second! 


100 DUO-FAST Tackers do 
‘a month's work in 15 days!" 


Audit of Circulation 


National Business 
Publications 


oo 
wa 
ye 


STAFF 
C. A. Cosgrove 
Editor and Publisher 
Oscar Lundy 


Associate Editor 
E. C. Corwin 
Contributing Editor 


Paul Graham 
Contributing Editor 


Magazine Publishers 
Association 


National Industrial 
Advertisers Association 


Shown above is one short lap in a “‘race” 
between a leading western manufacturer 
and Christmas. Thanks to the amazing 
fire-power of some 100 Duo-Fast Air 
Tackers, the manufacturer won. 

Case Study F7-1 shows how they turned 
out a full month’s production . . . in just 
15 days. Average daily output rose 73%! 

Precision Duo-Fast tacking can in- 
crease your plant’s efficiency, too. With 
over 150 staple-tacking models, your 


M. E. Cosgrove 


Circulation Manager 


E. Frer 





Duo-FasT man has a tool for every furni- 
ture need. And remember: 


Duo-FastT is the equipment with the 








Circulation Assistant | 


Charles Gehm | 


Art Director | 


ADVERTISING SALES 
NEW YORK — puncan kK. Macpherson, 


126 Summit Ave., Jenkintown, Pa. Phone 
Collect Jenkintown TUrner 4-0810. 


CHICAGO —c. A. Cosgrove, 666 Lake | 
Shore Dr. SUperior 7-4100. | 069 
BIRMINGHAM _— fread w. Smith, 1212 

41st St., Belview Heights, 57-6806. 
PHILADELPHIA — puncan K. Macpher- | 


son, 126 Summit Ave., Jenkintown, Pa. | 
TUrner 4-0810 


ST. LOUIS 1 —James R. Wright & Steve 


Wright, Fred Wright Co., 706 Chestnut St., 
CHestnut 1-1965 


Free Service Guarantee. Why not send 
for Case Study F7-1 today? 


DUY-FAST 


Staplers - Tackers . Staples 


For fastest manual tacking 

you can't beat DUO-FAST 
Hammer Tackers. Rugged, yet light 
... with Engineered Balance to cut 
fatigue. Only DUO-FAST offers 
such a wide range of manual and 
air-powered tools. 







Send for Case Study 


FASTENER CORPORATION 
850-54 Fletcher, Chicago 14, Ill. 


h— 


Hammer Tackers 


Without obligation, please send us: 


O DUO-FAST Case Study F7-1 


ies Ceaaiiaa (‘Automation in Upholstering"') 

















TE cece ememe EE) eam amen amanem Full data on DUO-FAST stapling tools for 
SAN FRANCISCO & 3. A. Converse, Air Tackers Air Pliers - Hd we omnalestumate. _ 

274 Monadnock Bldg. Yukon 2-3029. 

LOS ANGELES 34 _ Richard S. Meyer, | — 

3137 Kelton Ave., BRadshaw 2-1456 Foot Staplers Firm 

DALLAS — 1. Mm. Hollembeak, Fred Wright | Address 

Co., 505 N. Ervay-Rm. 621, Riverside 7-0189. | aa ‘ yon 

KANSAS CITY—tom Wright, Fred | | an = 

Wright Co., Sharp Bidg., BAltimore 7305 | L_ F ioeaeneeinedemiinmnmiiniediniiiiiedal 
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“Very Informative .. . 
Sir: 
We wish to compliment you on 
Furniture News, which Joe McGre- 
gor, our factory superintendent, 
and I find to be a very informative 
publication. It seems that we learn 
something from each issue we re- 
ceive. 
R. F. Schneider, 
General Manager 
Indiana Chair Co. 
Jasper, Indiana 


Wants Best Sources 
Sir: 
Please advise me who the _ best 
sources are for pneumatic brad 
setting guns which can sink 54 inch 
brads into hardwood. 

D. L. Herrman 
Dwight L. Herrmann & Co. 
Branford, Conn. 

Your best sources for pneumatic 
staplers and tackers are Fastener 
Corporation, 850-54 Fletcher, Chi- 
cago 14, Ill., and Senco Products, 





You'll 
find our 
case 
backs to 
the wall.. 





Outstanding — 
as a base for veneers, plastics and 
finishes; for drawer bottoms, dust 
panels, mirror backs. 


COOS BAY 
































HARDBOARD 


DIVISION OF 





GEORGIA — PACIFIC 


CORPORATION 





Pe ae oe oe on ae a ae ee ~ 
send for free sample 
I | 
GEORGIA-PACIFIC 
t CORPORATION ! 
i Dept. FN357, Equitable Building, ] 
{ Portland, Oregon 
I 
Name 
pees 1 
i Firm i 
, Address_ , 
City. Zone State 
iius.cate camnsien nap ied annciaeemenetanaiaianeaetial “a 
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5574 Wooster Pike, Cincinnati 27, 
Ohio. Both of these leading manu- 
facturers maintain sales and service 
facilities in most principal cities of 
the U.S. You will find product ad- 
vertising of both these firms in this 
issue of Furniture News. — Editors. 


Fabric Manufacturer 
Not Listed 
Sir: 
We notice in your February, 1957 
issue that the Virginia Fibre Corp. 
makes several upholstery fabrics 
about which we would like to in- 
quire. However, you do not give 
their address nor can I find their 
address in any of my _ buying 
guides. Please advise accordingly 
at your earliest convenience and 
accept our thanks in advance. 
J. H. Rudisill, 
Purchasing Agent 
Cole Steel Equipment Co., Inc. 
York, Pa. 

We are glad to pass your letter 
along to this particular manufac- 
turer. Incidentally, you will note 
on the back cover of this issue 
product advertising featuring six 
new patterns in vinyl plastic wp- 
holstery patterns by Masland Dura- 
leather. Next month you will be 
interested to know that Golding 
Upholstery Fabrics product adver- 
tising will appear initially in Furni- 
ture News with a number of actual 
swatches of their material incorpo- 
rated in their full page advertise- 
ment. — Editors. 


Wants to Keep In 


Touch With Progress 
Sir: 
We are interested in the article in 
your recent issue of Furniture News 
in regard to the work of the Formed 
Steel Tube Institute. 
We would like to keep in touch 
with the progress that they make 
on this work and we hope that you 
are in a position to advise us how 
to do this. Perhaps you can give us 
the Institute’s address. 
Herbert W. Neunherz, 
Metal Division 
Gem Crib and Cradle Co. 
Gardner, Mass. 
Formed Steel Tube Institute 1s 
headquartered at 850 Hanna Build- 
ing, Cleveland 15, Ohio. Members 
are recognized producers of quality 
welded carbon, alloy and stainless 
steel tubing from capillary sizes up 
to 6 inches in all grades. A 268- 
page “Handbook of Welded Steel 
Tubing” is available from your 
FSTI tubing supplier or at nominal 
cost from the FSTI.-— Editors. 
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Which Marlite pattern will 
look best on your product? 


Any one of the distinctive Marlite patterns will add more beauty 
and sales appeal. And, better still, every one will cut your product 
costs . . . provide initial savings up to 4¢ a square foot! 


Marlite panels save time and material, too. They are ready for use 
without further preparation or finishing. They cut and fit 

like wood . . . yet won’t splinter, split or crack. And Marlite’s 
soilproof melamine plastic surface resists cigarette burns, 
stains, alcohol . . . wipes clean with a damp cloth. 


You can easily see the profitable sales possibilities 
of the many beautiful Marlite patterns. 

For complete information on how Marlite can cut 
production time, cost and space, write 

Marlite Division of Masonite Corporation, 

Dept. 312 Dover, Ohio. 





Marlite 


PLASTIC SURFACES 








MARLITE IS ANOTHER QUALITY PRODUCT OF 
MASONITE® RESEARCH | 
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SNOW-—NAFM’S HUMAN DYNAMO 





John M. Snow, executive vice 
president of the National Associa- 
tion of Furniture Manufacturers, 
is a human dynamo. Since taking 
over the association’s helm three 
and one-half years ago, he’s been 
generating both energy and enthu- 
siasm. 

The results? Completion of a five 
year NAFM program in three years 
plus the inauguration and comple- 
tion of many additional projects 
that had not even been planned at 
the start. Under his leadership, 
NAFM has embarked upon a new 
voyage of improved service to the 
association and to the furniture 
and allied industries. 

Snow is the first to give full 
credit for new accomplishments by 
NAFM to what he calls “team play.” 
He has said publicly, many times, 
that the success of any venture de- 
pends entirely upon everyone work- 
ing together, constructively, for a 
common goal. 

Credit for NAFM’s recent suc- 
cessful projects, he says, is due to 
the work of a team consisting not 
only of the association’s staff, its 
members, officers and directors but 
of many individuals and groups in 
related industries who have worked 
together with them for a common 
goal. 

But the dynamic leadership that 
sparked these gains can be traced 
to the new association executive 
who supplied the initiative and 
ideas, the drive and the marshalling 
of torces that gets things done. 


Flatbush Transplanted 


A native New Yorker, born in 
Brooklyn, Snow was transplanted 
from Flatbush to Long Island be- 
fore he was pursuaded to leave his 
post as secretary of National Sales 
Executives, Inc. to take charge of 
NAFM’s office at the American Fur- 
niture Mart in Chicago. 

Now the tree grows in Wheaton, 
a comparatively pastoral suburb a 
little west of town. There are three 
offshoots, all boys—Jeftrey, age 16; 
Robert, 13, and Donald, 8. Snow 
has few hobbies ouside of work, 
one being music, which he indulges 
but rarely and then, according to 
his attractive wile, Sue, “he plays 
his saxophone strictly for his own 
amazement.” 

Part of his basic philophy, in in- 
dustry affairs, is to find the most 
constructive approach. Survey find- 
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John M. Snow 


ings are used for inter-industry 
discussion of programs that will 
lead to permanent solution of prob- 
lems rather than for criticism and 
condemnation of others. 

“We like to think it helped the 
industries affected to do something 
constructive for themselves as well 
as for us,” Snow says. “After all, 
the furniture industry is made up 
of many component parts and 
equipment suppliers with whom we 
can sit down and study situations 
which can be improved. We are all 
interdependent and the success of 
each should be of concern to the 
other.” 


Successful Planning 


Problems properly analyzed are 
half solved, according to Snow. The 
five year program could not have 
been accomplished so quickly if de- 
finite plans had not been set up 
and actually carried out. In mili- 
tary terminology, an adequate in- 
telligence department is necessary 
to the development of both strategy 
and tactics for the accomplishment 
of objectives. That’s one of the 
reasons for the many surveys the 
association has taken. They have 
resulted in an accumulation of in- 
dustry information on current prob- 
lems that has never been available 
before. 

Among the more important 
NAFM surveys made under the 
Snow regime and which have yield- 
ed important information for sub- 
sequent actions are the following: 

(1) A general survey of overall 
furniture industry problems. (This 
is a continuing program whereby 
periodic studies are made in con- 
junction with other branches of the 
furniture industry—retailers, whole- 
sale salesmen and suppliers. 
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(2) Manufacturers and retailers 
sales problems. 

(3) Upholstery fabric problems. 

(4) Finishing problems. 

(5) Wood working machinery 
problems. 

(6) Use of hardwood dimension 
parts. 

(7) Furniture salesmen’s compen- 
sation. 

(8) Industry wage rates. 

(9) Company operating ratios. 

The scope of these surveys indi- 
cates a broader range of activity 
than ever before on the part of the 
association. Some of them have 
been of primary interest to NAFM 
members. Others have been the 
basis of industry action. 


Selling Is Major Objective 


Because of his background in 
sales executives work, it was natural 
for selling to be made one of the 
major points in NAFM’s first five 
year plan under Snow’s directions. 
Indeed, it was Snow’s knowledge 
and ability in the selling field that 
first attracted an NAFM committee, 
including Walter S. Marder, a for- 
mer NAFM president, to him. 
Sales, market research and statistics 
became the No. | project in the new 
program and the field, perhaps, 
where most valuable objectives 
were reached. 

The recently published NAFM 
Sales Planning Guide provides a 
complete furniture marketing map 
of the United States showing where 
important retail furniture markets 
are located and the potential of 
each of these markets classified 
according to types of furniture. A 
series of Sales Management Confer- 
ences has been instituted at the 
college and university level where- 
by furniture executives may obtain 
a more scientific approach to their 
selling problems. The latest of 
these was held at the University of 
Indiana at Bloomington, Ind., last 
fall. 

A series of Sales Refresher Clinics 
for wholesale furniture salesmen is 
regularly drawing attendance of 
several hundred industry salesmen 
to meetings where they hear top 
sales authorities give sound, prac- 
tical advice on proven successful 
techniques and methods for sales- 
men. The association’s monthly 
business report, whereby each fur- 


(Con’t. on page 10) 
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WEYERHAEUSER 4-SQUARE PARTICLE BOARD- 


is smoothly sanded for plastic overlays 


WITH LAMINATED and veneered products, it’s the 
surface that sells! Yet a smooth, attractive surface 
depends, to a large extent, on the core material to 
which it is applied. 

That’s why it’s good business to start your pro- 
duction with a core stock especially engineered for 
the job . . . 4-Square Particle Board, a product of 
Weyerhaeuser research. This new and better core 
material comes to you sanded smooth on both sides 
and completely free of grain and knots. It is all 
ready to go to work without preliminary processing 
in your plant. 

Produced in densities for both 3 and 5 ply lam- 
inations of wood veneers or decorative plastics. 
Laminations may be mounted using either pressure 
or pressure sensitive adhesives. Can be edge-glued 
to obtain longer lengths and to utilize trim waste. 
Easy to work with regular wood-working equipment. 


4-Square Particle Board is manufactured in thick- 
nesses of 34”, 14", 54", 34”, and 1”; densities of 30, 


35, 40, 50, and 60 lbs. A Weyerhaeuser representa- 
tive will be glad to work with you in selecting the 
thickness and density best suited to your require- 
ments. 
Weyerhaeuser offers Hardboards to meet your 
needs, too! Thicknesses from 1/12” to %”. Three 
types: Standard, Lower Density, Perforated! 


Weyerhaeuser Sales Company 
DEPARTMENT PG-37 
First National Bank Building ° St. Paul 1, Minnesota 





Have you seen 
this Kit 2 


Shows actual somples of plastics and veneers 
mounted on 4-Square Particle Board with various 
types of edging. Your Weyerhaeuser salesman 
will be glad to show it to you on his next visit! 
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(Con’t. from page 8) 


niture manufacturer can check his 
comparative position in the indus- 
try is now appearing not only with 
the furniture industry’s total vol- 
ume figures but a breakdown for 
each of six different classifications 
of manufacturers. 


Supply Show 


An answer to the need of furni- 
ture manufacturers for a chance to 
see and compare in one place and 
at one time the latest and best in 
the field of supplies, equipment 
and fabrics was recognized as one 
of the first major objectives of the 
five year plan. And it was one of 
the first to be realized. In August, 
at the Conrad Hilton Hotel, Chi- 
cago, NAFM will hold its third 
annual NAFM Supply, Equipment 


& Fabric Fair in conjunction with 
the association’s 29th annual con- 
vention. 

Last year, at the second annual 
Fair, more than 2,000 furniture and 
woodworking executives viewed the 
latest development exhibited by 
industry suppliers. Activity center- 
ing around the Fair is accelerating 
and indications are that it will con- 
tinue to grow more important for 
all branches of the industry. 

Original projects for publication 
of a cost manual and _ collective 
bargaining handbook are also now 
a matter of record. The former 
contains many suggestions and 
ideas that can point the way to 
numerous cost savings programs for 
furniture manufacturers and the 
latter the latest and most complete 
information on union contracts, 
typical clauses now being written 








NATIONAL 


Furniture 





Review Haken 
your big market 


They do 85.4% of total retail furniture and home furnishings store sales! 





They sell $873,675,733 of upholstered living room fur- 


niture annually. 


They sell $695,598,372 of bedding and sleep equipment 


annually. 


They sell $593,243,056 of bedroom furniture annually. 
They sell $533,187 ,641 of floor coverings annually. 
They sell $287,221 ,550 of draperies and curtains 


annually. 


They sell $271 ,554,920 of radios, TV and phonographs 


annually. 


They sell $254,843 848 of wood living room furniture 


annually. 


They se!l $224,032,809 of kitchen furnishings annually. 
They sell $220,899,483 of dining room furniture 


annually. 


They sell $197,399,538 of refrigerators and freezers 


annually. 


They sell $172,855,151 of washers, dryers and ironers 


annually. 


They sell $162,410,731 of stoves and ranges annually. 
They sell $95,566,443 of lamps and shades annually. 
They sell $81,988,697 of sunroom, porch and outdoor 


furniture annually. 


They sell $53,788,763 of juvenile furniture annually. 


Review can get you a bigger share of this market! 
We've got the facts . . . and the figures, too. Write for a sam- 
ple copy and market data on the home goods field. 


NATIONAL FURNITURE REVIEW 
666 Lake Shore Drive, Chicago 11, Ill. 


Check These 
Vital Facts 


Greatest cover- 
age in the retail 
furniture field oe 
8,570 (ABC 6-30-56) 


Lowest cost... 

just 3¢ per-read- 
er-buyer, based on 
12-time page rate 











Largest renewal 
rate (87.55%) 





Highesteditorial 

acceptance 
among the men who 
make the buying 
decisions 









Only in Review 
Can you be sure 
of reaching all the 
members of the Na- 
tional Retail Furni- 
ture Association 







Official publication of the National Retail Furniture Association. 
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union 
fringe benefits and wage data. 


into furniture contracts, 


Sales Conferences 


An educational program, in addi- 
tion to the Sales Management 
Conferences and Sales Refresher 
Clinics, has included manutfac- 
turer-retailer meetings publicizing 
new information among those who 
are most vitally interested. 

A long overdue and apparently 
needed program got under way last 
year when minimum performance 
standards for upholstered furniture 
fabrics was adopted unanimously 
by representatives of the Upholstery 
& Drapery Fabric Manufacturers 
Association. 

Recognition of many special 
problems in the upholstery field 
also led to the publication of an 
upholsterers cost manual and the 
setting up of an association com- 
mittee that is studying and defining 
its problems at regular intervals as 
well as developing programs for 
resolving them. 

The importance of the free 
lance furniture designer also re- 
ceived recognition in the recent 
publication of one of the most 
complete directories of free lance 
furniture designers ever put to- 
gether. Each designer’s classifica- 
tion was given together with the 
names of some of his typical clients 
in order to aid the manufacturer in 
selecting those who would be most 
useful to him. 


More on Agenda 


Programs similar to the uphol- 
stered furniture program are on the 
association agenda for other cate- 
gories of furniture including metal 
furniture, case goods and juvenile 
furniture. The association’s annu- 
al meetings have given special at- 
tention to these problems as well as 
many presentations of new techni- 
cal developments of value to furni- 
ture manufacturers. Plans are al- 
ready well under way to continue 
and enlarge upon this program at 
the next NAFM convention in 
August this year. 

Snow’s arrival on the scene pro- 
vided a new stimulus for NAFM 
three and one-half years ago. The 
accomplishments, it should be evi- 
dent, have been substantial. But 
the furniture industry’s problems 
continue to change and new pro- 
jects have to be launched in order 
to “roll with the punch.” Maybe it 
will be necessary to launch another 
five year plan in the near future. 
If so, Snow is one who will attempt 
to put it across in two. 
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Tannewitz quality combines not only the finest in 
materials and workmanship which insure a lifetime of 
perfect service, but also the very finest of those developments 
which promote ease and convenience of operation, time 
savings and cost reductions. Consequently, for both immediate 
and long range advantage, you'll find your money buys 
more in a Tannewitz mitre or band saw than any others in 
these categories. For confirmation of this, ask any of the 
thousands of men who own and operate them, or write for 
descriptive bulletins and judge for yourself. 


Tannewitz originated both the High Speed Band Saw 
and the Tilting Arbor Mitre Saw. Its products embody 
many highly desirable, patented features which can not 
be used in any other equipment. 


Model GH High 


42” and larger 
wheel sizes. 


Model XJ Mitre 
Saw Bench. 
Available with 
choice of 5 ta- 
bles to exactly 
suit individual 
production needs, 








SAWING MACHINERY SPECIALISTS 


The TANNEWITZ WORKS 
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here’s 
your guide 
fo reduced costs 
with conveyorizing 
that fits any 
woodworking plant 


PORTER pioneering 


C. O. Porter Machinery Company, serving the woodworking in- 
dustry over 65 years, has pioneered in Rough Mill Systems that 
pay for themselves in economies effected by their installation. 


PORTER engineering 


Every line is custom-engineered to fit each particular Rough Mill 
application, utilizing the flexibility and versatility of “PORTER 
METHOD” Systems. The floor plan of the area allotted for your 
rough mill operation, plus the machines available, are all that 
PORTER needs to make a proposed layout. There is no obligation. 


PORTER construction 


PORTER SYSTEMS are rugged in construction, with more than 
ample strength built in for the work they have to do. Formed 
channels are 3/16” steel; belt plates are 12-gauge steel; con- 
veyor legs are 2” steel pipe — adjustable for height. Belts are 
top quality material. Drive rolls operate on precision ball bear- 
ings. Variable speed drive makes them easily adjustable to 
other operations in the conveyor line. Motors are equipped with 
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cut costs and increase earnings with 


PORTER METHOD ROUGH MILL 






overload relays and disconnect switch for protection of operator 
and motor. 


PORTER service 


PORTER conveyors move stock efficiently and economically be- 
tween your machines, eliminating confusion and congested areas, 
for the maximum output. A PORTER engineer will visit your 
plant to discuss and study your lumber handling and processing 
problems. Your PORTER engineer is your constant consultant. 


PORTER savings 
Man-hours saved with the 
PORTER METHOD and equip- 
ment for Rough Mill operations 
are of primary interest to pro- 
duction- minded executives... 
the new PORTER Catalog “More 
Board Feet Per Day” tells you 
the story of these savings and 
the equipment. 
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and here’s a typical set-up that frees nine out of sixteen men 


in a rough mill operation ! 


This PORTER METHOD Rough Mill set-up conveyorizes 
corners to save space, and frees nine out of sixteen men 
for other work. This is a savings for you of 72-man hours 
per 8-hour day. 


Management's problem today is to reduce production 
costs. PORTER Systems are saving wood working plants 
thousands of dollars each year. Because overhead costs 
are fixed, the only way to effect a savings is by increasing 
production and lessening manpower. PORTER conveyor- 
izing provides the answer. When you compare the foot- 
age to the man-hours required by the PORTER METHOD 


Send this coupon today 
for your copy of ‘‘More Board Feet Per Day’”’ 


C.0. PORTER 


MACHINERY CO. 


666 Front Ave., N.W., Grand Rapids 4, Mich. 
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against the footage to the man-hours required with ordi- 
nary methods, you will discover how much more produc- 
tion with less man hours of labor you can gain, and how 
the total savings will more than pay for the cost of 
PORTER METHOD equipment. This will give you a better 
profit from your rough mill operation than ever before 
realized. 


C. O. PORTER MACHINERY CO. 
666 Front Ave., N. W. 
Grand Rapids 4, Michigan 


Send my copy of ‘‘More Board Feet Per Day”’. 


FURNITURE NEWS 13 








BUSINESS OUTLOOK 





INFLATION AHEAD? 
NYU'S ECONOMIST 
BACKMAN SAYS NO 


The nation is not headed tor 
another round of inflationary price 
increases, according to a New York 
University economist. 

Professor Jules Backman ol 
NYU’s School of Commerce, Ac- 
counts, and Finance says that re- 
cent price rises do not portend a 
new inflationary spiral. “The 
forces which made for earlier per- 
iods of inflation,” he explains, “are 
no longer operative in the econo- 
my.” 

Dr. Backman points out that 
during World War II and the post- 
war years price rises were caused 
by large federal government bud- 
getary deficits, the accompanying 
tremendous expansion in bank 
credit, and the shortage of goods. 

“What is the situation today?” 
the economist asks. “The federal 
government cash budget during the 
1955-56 fiscal year had a surplus of 
close to five billion dollars. During 
the current fiscal year the cash bud- 
get also will be in the black. This 
is the reverse of the situation that 
prevailed during World War II. 
In fact, the federal budget is now 
deflationary, not inflationary. 

“And what has been happening 
to bank credit and money supply? 
From August 1955 to August 1956, 
demand deposits—the main source 
of money supply — increased less 
than one per cent. There was only 
a nominal rise in currency in cir- 
culation, less than the long-term 
rate of growth of three per cent in 
the economy. Clearly, new money 
supply has not contributed to an 
inflationary impetus during the 
latest period of price rises.” 

Bank loans to finance inventories 
and business expansion, Dr. Back- 
man explains, have risen sharply. 
The banks, he adds, obtained most 
of these loan funds by selling their 
investments, particularly govern- 
ment bonds. 

“The result was that on balance 
there was only a small rise in 
money supply. This again was the 
reverse of the World War II infla- 
tionary situation. 

“But while total deposits have 
shown little change, they have 
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been used more frequently, reflect- 
ing the great increase in the num- 
ber of loans. One indication of the 
increase is the eight per cent rise 
in the volume of checks drawn.” 
The Federal Reserve System, the 
NYU professor points out, has been 
watching the credit situation close- 
ly and has acted to make credit 
more costly as the demand has risen. 


“The Federal Reserve System,” 
he states, “‘has indicated its firm 
intention to combat an inflationary 
expansion in credit. Should a 
sharp rise in prices appear im- 
minent, it seems certain that the 
Federal Reserve System will tighten 
the credit screw still further. It has 
underlined this intention by stick- 
ing to its guns in an election year. 

“It appears, therefore, that the 
fundamental sources of inflation— 
unbalanced federal budgets and 
large-scale increases in money sup- 
ply—are not present in our economy 
today. Currently, these forces are 
either neutral or deflationary. They 
have provided no impetus to the 
rise in prices which has taken place 
in the past year and a half.” 

Dr. Backman attributes “modest” 
price rises to “the pressures gener- 
ated by a boom and by labor cost 
increases in excess of the gains in 
productivity.” Rather than lead to 
inflation, he says, these rises may 
price labor and other resources 
“out of the market” and thus lead 
to some unemployment. 


SPRING AIR HAS 
MILLION DOLLAR 
“SLEEP SALE” 


A special nation-wide sale, cal- 
culated to save consumers a total 
of $1,000,000, has been  under- 
taken by the Spring Air Mattress 
Co., Chicago. The 60-day-only pro- 
motion, started early in March, is 
called the $1,000,000 Sleep Sale. 

The sale is featuring two new 
Spring Air Mattresses, the Restlane 
Firm, at $44.50, and the Firm De- 
luxe, at $54.50, both specially de- 
signed by Spring Air for introduc- 
tion during the $1,000,000 Sleep 
Sale. Incorporating the construc- 
tion and styling of more expensive 
mattresses in the regular Spring Air 
line, the two sale items represent a 
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savings to the public of 1/3 on each 
mattress. 

A full page ad in the March 4 
issue of Life kicked off the pro- 
motion. National advertising will 
be supplemented by the local cam- 
paigns of each of the 33 Spring Air 
plans, located throughout the coun- 
try. Local efforts will include use 
of billboards, radio and TV. Spring 
Air’s agency is R. M. Loeff Adver- 
tising, Inc., Chicago. 


COMMERCIAL SET 
RECORD FOR ‘56 
IN FACTORING 


Commercial Factors Corporation 
has recorded the biggest year in its 
history, according to Walter M. 
Kelly, president. 

Kelly reported that factoring 
volume for 1956 exceeded $400 
million and that a record amount 
of new business contributed materi- 
ally to the all-time high. 

Kelly cited the furniture indus- 
try as being among those looking 
with new favor on the factor’s ser- 
vices, which have been expanded 
to meet today’s ever-changing con- 
ditions. 

The future, too, looks bright to 
Kelly. There’s greater need for 
flexible financing if today’s medi- 
um-sized companies are to grow 
successfully under the competitive 
conditions imposed upon them 
namely, greater competition for 
money and for markets. 

“Of course, the tight money mar- 
ket has created conditions that are 
‘tailor-made’ for factoring,” the ex- 
ecutive said. “Until recently. the 
banks have been able to accommo- 
date most of their customers. But 
with many larger corporations de- 
ferring the issuance of long-term 
bonds and borrowing on a short- 
term basis for expansion purposes, 
it has become increasingly difhcult 
for banks to handle the expansion 
of medium-sized concerns. Further- 
more, this demand for short-term 
funds has increased bank rates sub- 
stantially with the result that man- 
ufacturers enjoying near prime 
rates are now employing this torm 
of financing without increasing 
their borrowing costs.” 

As an old-line factor, Commer- 
cial buys accounts receivable out- 
right from its manufacturer clients 
and handles credits and collections 
for them. In addition, seasonal in- 
ventory loans are made as well as 
loans for machinery and equip- 
ment. 
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UPHOLSTERED, BEDDING and CASE GOODS FIELDS 
were represented at press conference during the last 
market at The Merchandise Mart. Henry A. Foscue, 
president, Globe Parlor Furn. Co. said prices will rise 
considerably by end of 1957. Charles Lappen, NABM 
president and Englander VP predicted 5 to 10% in- 
crease in business for bedding industry. W. L. Davis, 
president, Davis Cabinet Co. represented case good 
producers. 
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MATERIALS SUPPLY SITUATION varies. Steel prices on 
way up says J. F. Smith of Inland. Aluminum prices 
should remain firm says F. J. Close of Alcoa. Lumber 
costs could come down if buyers didn't leap to use 


_ was 
A JOVIAL GROUP. at the American Furniture Mart's 


press luncheon, the traditional opening event at the 
Winter and Summer International Home Furnishings 
Market in Chicago. (L to R) —Frank S. Whiting, senior 
vice-president of the Mart, Governor Thomas B. Stan- 
ley of Virginia, president of the Stanley Furniture Com- 
pany and John M. Snow, executive secretary of the 
National Association of Furniture Manufacturers. 
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AT RETAILER CONFERENCE Al | Bowling of Sabamiabene 
Ward said home furnishing sales increases twice rate 
of other goods in new catalog stores. Beckemeier, 
“Consumer wants genuine American style."’ Willis, 








top demand woods says Green of FHA. 





ISELIN FACTORED 
HALF A BILLION 


Value of goods factored by Wil- 
liam Iselin & Co., Inc. in 1956 
amounted to nearly half a billion 
dollars, according to Morton Good- 
speed, president, who reported that 
the company topped its 1955 gross 
by approximately 4 per cent. 

“Competition in business contin- 
ues to grow,” said Goodspeed, “and 
as competition grows so do de- 
mands for longer credit terms, sea- 
sonal datings and other induce- 
ments to promote sales. All of these 
elements mean greater financial re- 
quirements on the part of manu- 
facturers. As money needs increase, 
the high degree of financial flexi- 
bility inherent in the factoring 
operation becomes more desirable 
than ever, especially in industries 
that encounter seasonal problems.” 
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“Year of lower profits for stores.” 
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MANUFACTURERS’ PRESS CONFERENCE held at the Amentene Jenin Mart 


during the Winter International Home Furnishings Market. 
(L to R) John W. Hubbell, vice-president, The Simmons Company; Charles 
R. Sligh, Jr., president, Grand Rapids Chair Company; Lawton Crosby, execu- 
tive vice-president, Morley Furniture Corp.; General Lawrence H. Whiting; 
E. H. Lane, Director of the Board of The Lane Company, Inc.; and Delmar 
Kroehler, president of the Kroehler Manufacturing Company. 


Manufacturers 
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TV-RADIO 





Still A Good Year 


The RETMA Marketing Data 
Department, in its year-end statis- 
tical report released in February to 
RETMA member companies for 
1956, showed a decline in the num- 
ber of television receivers manufac- 
tured during the year compared 
with 1955. Still, more than 7 mil- 
lion TV_ sets were produced, 
making 1956 one of the best 3 years 
in television production history. 

Radio receiver output during 
1956, RETMA reports, dropped 
slightly from the high level of pro- 
duction attained in 1955 despite an 
increase in output of some 1.3 mil- 
lion home and portable sets over 
the 1955 production figures, but 
still remained as one of the best 














Automobile Total 

Television Radio Radio 
Jamuary 1956 ........... 558,347 519,648 1,078,624 
TET 576,282 437,611 1,093,506 
March (5 weeks) ........ 680,003 478,272 1,360,113 
OE. Kncchnennoexnaaknd 549,632 299,253 992,982 
, CT CETTE 467,913 282,611 1,060,165 
Some. © weeks) ......... 553,025 296,256 1,073,775 
Pe ere ere 336,931 198,565 566,697 
Ps. pine cenennnnkes 612,927 198,087 990,845 
September (5 weeks) .... 894,21] 349,790 1,319,189 
ME. tk uadeaeeeoknes 820,781 547,818 1,348,864 
ns ETE eT Tee 679,993 609,139 1,381,831 
December (5 weeks) ..... 626,984 840,359 1,715,209 
Co nee 7,387,029 5,057,409 13,981,800 








years in radio history production as 
just under 14 million receivers were 
produced. 

A considerable decline in the 
number of auto radio sets produced 





NORTHFIELD 


EIGHT and TWELVE INCH 


Medium Duty 





HAND JOINTER 





FOR SMOOTH 
SUSTAINED 
OPERATION 


FOR COMPACT 
ACCESSIBILITY 


HIS SMOOTH, steady run- 

ing machine was de- 
signed to do the most par- 
ticular kind of work. 


Built in the 8” and 12’ 


width—it is compact and accessible. Its 
fine performance has been proven be- 
yond question. Many of its features are 






available only in higher priced machines. 


You will like its speed, its precision, and 
its economical long life! Write today for 


complete information. 


The NORTHFIELD Guarantee 
We guarantee perfect satisfaction to any- 
one who may purchase our machines, and 
if any reasonable exceptions are taken to 
their good performance, they may be re- 


turned at our expense. 


Morthfield FOUNDRY & MACHINE CO. 


HIGH SPEED 
PRECISION 


© Band Saws 

© Surfacers 

© Wood Shapers 

@ Jointers 

© Saw Tables 

© Mortisers (Chain & 
Hollow Chisel) 

@ Universal Woodworkers 
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contributed greatly to the overall 
drop in radio output — a decline of 
more than 1.8 million receivers 
from the 1955 level — caused main- 
ly by the slackening of automobile 
production during the year, it was 
said. 

Television production in Decem- 
ber totaled 626,984 compared with 
679,993 receivers produced in No- 
vember. TV output in December 
1955 had totaled 604,626 units, it 
was reported. 

Radio receiver production in 
December totaled 1,715,209 with 
sets manufactured in November 
and 1,786,330 receivers produced in 
Decembers, 1955. 

Cumulative figures for the year 
1955 showed the production of 
7,756,521 television receivers and 
14,528,777 radios. 

TV sets manufactured with UHF 
tuning facilities in December 
totaled 104,205 compared with 
116,183 produced in November, 
while 513 TV receivers containing 
FM circuits were manufactured in 
December compared with 2,326 
produced in November. The in- 
dustry produced 1,035,236 TV sets 
equipped with UHF tuner facilities 
and 11,831 sets containing FM 
circuits during 1956. 
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Serving the Industry Since 1852 














It’s Masterful ! 


This 6° LAG BED ELECTRIC MOULDER 
built by “The Moulder of Woods” 





WOODS’ 137M MOULDER 


shown with hopper feeding attachment. 
Feed rates to 160 f.p.m. 


Modernize to Economize! A moulder adapted to every woodworking plant 


that does moulding work of any kind; furniture, 
cabinets, chairs, trim and interior finish. 


The new Woods 137MT Moulder Series brings to the Industry a new concept in 
spindle design, the Woods tapered spindle. Your production costs go down, your 
production rate increases, with Woods tapered spindles. 


Cutterhead sleeves and bushings are eliminated, securing more rigid cutterhead 
fit on spindle. Removal and mounting of cutterheads becomes a matter of moments— 
a simple and easy operation. Let us tell you more about Woods tapered spindles and 
the many other exclusive time and money saving features built into the new Woods 
137MT Moulder Series. 


Send today for your copy of the new 137 catalogue. 


S, A. WooDs MAGuInEe Coe, 


27 oD AMRELL STREET 


BeZsvon 47, Mass. 


Branch Offices: ARK., Little Rock CALIF., San Mateo. N. Y., Mount Vernon. ORE., Portland. TENN., Memphis. N. C., Greensboro. 
Canadian 38. C., Vancouver, Akhurst Mchy. Co., ONT., Galt, Canada Mchy. Co. 
Export Dept.: United States Machinery Co., 90 Broad St., New York City 
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No. 442-MT COMBINATION SAW—A versatile ma- 
chine for ripping, cross-cutting, grooving, dadoing, 
beveling and mitering. Cuts up to 48” wide and 
rips up to 50” wide. Handles large stock easily. 
Described in Bulletin No. 442-MT. 





No. 600 DOUBLE CUT-OFF SAW—Accurate produc- 
tion at high rates of feed. Labor saving attach- 
ments such as cope motors, dado arbors and other 
equipment are available for specific needs. Larger 
sizes available. Described in Bulletin No. 600. 





10 ways fo 
cut costs with 
































SAW MOTORS — Motors for special applications 
3600 RPM or patented offset high speed spindle 
as illustrated. Unusual shaft extensions open or 
TEFC 1 to 25 HP. Also mounting slides, etc. 








No. 477 CUT-OFF SAW—Capacity equals two or 
three swing, straight line or roller carriage cut-off 
saws—depending on type and condition of stock 
used. An excellent machine for box work. Described 
in Bulletin No. 477. 






















No. 400 DOUBLE-END TENONER—Sizes up to 20’ 
to fit your requirements. Will square-cut up to 96” 
ahead of trim saws. Numerous accessories to multi- 
ply its usefulness. Described in Bulletin No. 400. 


No. 326 MATCHER-JOINTER—For sash and door, 
furniture and box factories—as well as for many 
special uses. Adaptable for jointing hogshead staves. 
Unequalled for ‘““T’’ and 
Bulletin 326. 


MACHINES 
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7 ee 


“G”’ work. Described in 


mene 








No. 435-H MULTIPLE CUT-OFF SAW — Cuts long 


No. 441-A GANG RIP SAW—For fast production on 
boards into short pieces . . . will square cut large ippi j i i 


difficult gang ripping jobs. Eight power driven 


size sheets . . . and will cut any number of grooves. feed rolls. ..12”, 19”, or 24” saw space. Up to 150 HP. 
Excellent for sizing plywood. Described in Bulletin Variable feed drive up to 300 ft. per minute. Glue 
No. 435-H. joint accuracy. Described in Bulletin No. 441-A. 





VENEER JOINTER—Traveling head principle elimi- 
nates shifting. Perfectly joints bundles of veneer 
up to four inches thick. Sizes from 90” to 212”. 


VENEER SPLICER— Makes precision tapeless joints. 


Adjusts automatically for varying thickness of 


veneer normally fed through machine. Welded 

















Described in Jointer Bulletin. 


steel frame with 49” throat clearance at right. 
Described in Bulletin No. 50. 


Moreon-Jobutow MACHINE CO. 


4401 LYNDALE AVENUE NORTH e 











Write for 


illustrated bulletins 
MINNEAPOLIS 12, MINNESOTA 


Name 





Address 
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FURNITURE TRENDS 





NAFM SURVEY 
An All-Time High 


1956 is now a matter of record, 
and officially it is the best year in 
the history of the furniture in- 
dustry. Shipments for the year are 
estimated to be approximately 
$2,660,000, or 7% better than ship- 
ments for 1955 according to John 
M. Snow, executive vice-president 
of NAFM. 

Orders, too, topped 1955. Total 
1956 orders were 1% more than last 
year. Orders were able to eke out 
this small margin in spite of the 
fact that in 5 of the 12 months of 
1956 orders did not reach the level 
established by the same month in 
1955. 

Cancellations during 1956 have 
covered a wide span of variation. 
During the early part of the year, 
cancellations were running sub- 
stantially higher than for the same 
months in 1955, but by the end of 
the year December cancellations 
were running 16% below December 
of last year. Total cancellations for 
the year were 19% ahead of last 
year. 

Since August the unfilled orders 
level has been under the 1955 level. 
At the end of December, unfilled 
orders were 23% below the level at 
the end of December 1955. 

After staying substantially ahead 
of 1955 during the first half of 1956, 
accounts receivable in the last half 
of the year pulled down to 2% 
ahead of 1955. The average collec- 
tion period during 1956 has run 
approximately parallel to 1955 with 
only a few months in the year show- 
ing a tendency toward slightly 
longer collection periods. At the 
end of the year, December average 





collection period was 37 days — 
exactly the same period as for De- 
cember 1955. 

Employment and payrolls during 
the year have shown a relatively 
small degree of fluctuation. Total 
employment for 1956 was 4% 
ahead of 1955. 1956 payrolls were 
up 7% over 1955. 

The average workweek in Decem- 
ber dropped slightly below the 40 
hour mark. This is the fourth time 
in 1956 including the two vacation 
months, in which the average work- 
week has failed to exceed the 40 
hour mark. The December average 
workweek was 39.6 hours a against 
40.1 hours in November. 

With 1956 behind us and with 
almost one month of 1957 under 
our belts, what is the outlook for 
the furniture industry for 1957? It 
is our belief that 1957 will replace 
1956 as the best year in the history 
of the industry, but not without 
some concerted efforts. 

1957 will not enjoy some of the 
advantages of 1956. Business had a 
running start in 1956. It is general 
knowledge that the tremendous up- 
surge following the 1954 readjust- 
ment period still retained a great 
deal of its momentum going into 
1956. There is some reason to be- 
lieve that the momentum 1957 will 
inherit will nowhere reach the pro- 
portion of last year. 

As for the furniture industry in 
particular, the industry — started 
1956 off with a strong surplus of 
unfilled orders. 1957 will not enjoy 
an unfilled orders level as high as 
last year. 

In spite of 1957’s lack of the same 
advantages enjoyed by 1956, it 
is our belief that 1957 will exceed 
1956 by 3%. Competition will be 
keener and _ intelligent, vigorous 











sales planning will be necessary if 
the industry is to reach a new high 
this year. 

Casegoods finished the year off 
in good style. The December ship- 
ments were 17% greater than De- 
cember last year. This is on top of 
1955 shipments which are 18°, 
ahead of the previous year (1954). 
This excellent showing enabled 
casegoods to hold its own in Decem- 
ber. Shipments for 1956 were 7°; 
greater than for 1955. 

Orders did not quite reach the 
1955 level. December orders were 
16°% less than December last year. 
and dropped total orders for the 
year from 0% at the end of Novem- 
ber, to —1% at the end of Decem- 
ber. Total cancellations for 1956 
were 17% greater than for 1955. 

Employment in the casegoods 
segment of the furniture industry 
was up 3% from last year, and total 
payrolls for the year were 7%. The 
average workweek in December was 
42.3 hours. This is essentially the 
same as the average workweek in 
November. Only twice during 1956 
did the casegood’s average work- 
week drop the 40 hour mark. This 
happened in June and July, July 
normally being a vacation month 
which consistantly averages under 
40 hours. 

Casegoods starts 1957 off with un- 
filled orders at a level 10% below 
the end of December 1955. There- 
fore, casegoods will not have the aid 
of a strong backlog to help it to a 
better year in 1957. However, it 
should be noted that only one other 
segment of the industry (infants) 
had a better unfilled orders level at 
the end of December as compared 
with the same time last year. Others 
will have more distance to make up 
than casegoods. 

Upholstered was not quite able 
to maintain the level of the first 11 
months of this year in December. 
December shipments were 8% less 











TELEPHONE 
JAckson 6-8491 





Specialized Lumber Service For Furniture Plants 


Southern and Appalachian Hardwoods 


to your specifications 


Our service includes planing mill work and kiln drying. Your inquiries for a quotation will be appreciated and 


handled promptly. 


TowNsEND - Rosertson Lumper Company 


1111 UNION PLANTERS NATIONAL BANK BUILDING 


MEMPHIS 3, TENNESSEE 








FURNITURE NEWS 





CABLE ADDRESS 
TOROCO 








March, 1957 























than in December 1955, and drop- 
ped the total shipments for the year 
from +8°% at the end of Novem- 
ber to +7% at the end of Decem- 
ber. 

Orders, however, did somewhat 
better. In fact, upholstered orders 
made the second best showing of 
any segment in the industry in 
1956. December orders were 4% 
ahead of December orders last year, 
and total orders for 1956 exceeded 
1955 by 3%. Cancellations ran 
quite high during 1956. Total can- 
cellations for the year were 33% 
greater than for 1955. 

Employment for the upholstered 
segment of the furniture industry 
was exactly equal to last year. How- 
ever, total payrolls for 1956 exceed 
1955 by 7%. The average workweek 
in December was 39.3 hours. During 
1956 the upholstered average work- 
week has had great difficulty in ex- 
ceeding or meeting the 40 hour 
mark. In only 3 months in 1956 did 
the average workweek in uphol- 
stered exceed the 40 hour mark. 

Upholstered will be starting 1957 
off with a relatively low unfilled 
orders level. At the end of Decem- 
ber, unfilled orders in the up- 
holstered segment of the furniture 
industry were 45°, below the same 
time in 1955. 1956 was able to start 


the year out with unfilled orders 
115% of the same period in 1954. 
It is then clear that 1957 starts out 
at a disadvantage in its efforts to 
make 1957 a better year than 1956. 

Tables have had a most success- 
ful year. December shipments clos- 
ed the year in good style being 18% 
ahead of shipments in December 
1955. Total shipments for the year 
were 16% ahead of shipments for 
1955. 

Orders just managed to eke out 
an improvement over 1955, thanks 
to a strong showing in December. 
December orders were 12% ahead 
of the same month last year, and 
moved total orders for the year 
from 0% at the end of November, 
to +1% at the end of December. 
Cancellations in the table segment 
of the industry have been quite 
high all year. Total cancellations 
were 30% greater than in 1955. 

Employment and Payrolls in 1955 
were an identical percent ahead of 
last year — +11%. The average 
workweek in December showed 
som eimprovement over the No- 
vember level. The November work- 
weekaveraged 40.8 hours, and De- 
cember averaged 42.6 hours. In 
only 3 months of 1956, including 
the normal vacation months, did 
the tables average workweek aver- 


age less than 40 hours. During the 
nine months in which there was an 
average over 40 hours, many of 
those months were considerably 
over this point at one time reaching 
as high as 47.9 hours per week. The 
average workweek for 1956 in the 
tables segment of the industry was 
the highest of any part of the furni- 
ture industry. 

Kitchen made the best showing 
in 1956 of any segment of the furni- 
ture industry. Total shipments for 
the year were up 18% over last 
year. December shipments were 
2% less than December 1955, this 
being the first month of 1956 in 
which shipments failed to exceed 
the same month in 1955. 

Orders, too, showed the best im- 
provement in the furniture indus- 
try. At the end of December, total 
orders for the year were 9%, ahead 
of last year. December orders were 
11% ahead of last year, and in No- 
vember only were kitchen orders 
iess than the same month last year. 
With this increased activity in ship- 
ments and orders went a substan- 
tial increase in cancellations. Can- 
cellations in 1956 were 59% ahead 
of cancellations in 1955. 

Total employment for the year 
was up a substantial 24%. Payrolls 

(Con’t. on page 23) 





the finishing touch 
im fine cabinetry 


Fine cabinets and millwork deserve 


K-V Hardware! It guarantees the high 


quality features you demand. 
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ADJUSTABLE SHELVES 

Fool-proof K-V built-in shelf 
supports and standards make 
sturdy shelves that keep level. 
Will not tip or tilt under load. 








SLIDING DOORS 





A wide variety of tracks and 
sheaves for every type door is 
available in the quality K-V line. 
Noiseless, smooth running. 
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DRAWER SLIDES 


rollers. 


Drawers mounted with K-V 
drawer slides won't stick, jam 
or sag. Models include under- 
drawer slide. Some with nylon 
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Write for free literature 


KNAPE & VOGT 

S, MFG. Co. 

Grand Rapids 4, 
Michigan 
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Wide variety of high quality products 
fast service from 3 centrally located 
lants—with an intimate knowledge of 
the kind ‘of protection furniture 
“deserves—enable us to serve you more 
iciently with pack 
signed specifically for YOU. 
he JIFFY MACERATED PAPER PADS 





JIFFY MANUFAC 


Office: HILLSIDE, NEW JERSEY 


PLANTS: SALEM, ILL. 


MANUFACTURING 


Pachogy 


FOR FURNITURE — 


HAS BEEN OUR SPECIALTY FOR OVER 


25 YEARS 


ing. materials 


o~ 


TURING COMPANY 


HIGH POINT, N.C. HILLSIDE, N. J. 
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UPHOLSTERING NEWS 


VINYL FABRICS 
INSTITUTE MEET 


Fred L. Ford, vice-president of 
Athol Manufacturing Co., Athol, 
Mass., was elected president of the 
Vinyl Fabrics Institute at the 
group’s meeting in New York re- 
cently according to Paul F. John- 
son, executive secretary. Ford suc- 
ceeds S. Ernest Kulp, vice-president 
of Masland Duraleather Co., Phila- 
delphia, Pa. 

C. Gordon Jelliffe of Columbus 
Coated Fabrics Corp., Columbus, 
O., was elected first vice president 
and Paul Howard of Weymouth 
Art Leather Co., South Braintree, 
Mass., was elected second vice pres- 
ident. 

The Vinyl Fabrics Institute is 
composed of 20 companies manu- 
facturing products which include 
vinyl coated fabrics for the furni- 
ture industry. 

In addition to the officers, six 
members of the executive commit- 
tee were elected. These were M. N. 
Nickowitz of E. I. du Pont de Ne- 
mours & Co., Inc., Wilmington, 
Del.; J. W. F. Young of Federal In- 
dustries, Belleville, N. J.; J. P. 
Haughton of Joanna Western Mills 
Co., Chicago, Ill.; J. D. Lippman 
of Textileather Division of General 
Tire & Rubber Co., Toledo, O.; 
W. J. Mulvey of United States Rub- 
ber Co., Mishawaka, Ind.; and S. 
Ernest Kulp of Masland Dura- 
leather Co., Philadelphia, Pa. 

Other companies belonging to 
the Vinyl Fabrics Institute are 
American Finishing Co., Memphis, 
Tenn.; Bolta Products, Lawrence, 
Mass.; L. E. Carpenter & Co., 
Wharton, N. J.; Cotan Division of 
Interchemical Corp., Newark, N. J.; 
Firestone Plastics Co., Pottstown, 





NEWLY ELECTED EXECUTIVE COMMITTEE OF THE VINYL FABRICS INSTITUTE: 
(L to R)—J. D. Lippmann, Textileather Division of General Tire & Rubber Co., 
Toledo, O.; S. Ernest Kulp, Masland Duraleather Co., Philadelphia, Pa.; J. P. 
Haughton, Joanna Western Mills Co., Chicago, Ill.; Fred L. Ford, Athol Manu- 
facturing Co., Athol, Mass.; Paul Howard, Weymouth Art Leather Co., South 
Braintree, Mass.; J. W. F. Young, Federal Industries, Belleville, N.J.; W. J. 
Mulvey, United States Rubber Co., Mishawaka, Ind.; and M. N. Nickowitz, 
E. |. du Pont de Nemours & Co., Inc., Wilmington, Del. G. Gordon Jelliffe, 
Columbus Coated Fabrics Corp., Columbus, O., was not present for the picture. 





Pa.; General Tire & Rubber Co., 
Jeannette, Pa.; Goodall-Sanford, 
Inc., Reading, Mass.; B. F. Good- 
rich Co., Marietta, O.; Jamestown 
Finishes, Inc., Jamestown, N. Y.; 
The Landers Corp., Toledo, O.; 
and Respro, Inc., Cranston, R. I. 


TEXTURES, TWEEDS 
DOMINATE STYLES 


Textures and tweeds, which dom- 
inate the styling for furniture, are 
the most popular patterns current- 
ly marketed by the Textileather 
Division of The General Tire & 
Rubber Company, Toledo, Ohio, 
according to G. H. McGreevy, di- 
rector of sales. 


Added to the firm’s growing line 
of tweed patterns is its newest, 
Loch Lomond. As the name of the 
pattern suggests, it was inspired 
by the famous tweeds of Scotland. 
Robert M. Coulter, styling artist, 
has translated the Scottish tweed 
into a four-color vinyl fabric which 
has strands of silver prints skill- 
fully interlaced to give an added 
accent to it. 

It will be a stock item and is 
made in Elastlex construction for 
ease of tailoring the contours of 
furniture including ranch, early 
American and Italian modern. Its 
Elastolex construction is ideal for 
deep spring upholstery. 


The pattern is made in ten basic 

















Genuine BENDIX BRASS 
Covered Mouldings 


FAST 
DELIVERY 
With Bendix BRASS covered mould- 


ings, your furniture becomes associated with 
the present trend in furniture style. Bendix BRASS 
mouldings cost little; make all the difference. 

We also carry covers in chrome, bronze and copper. 
A choice of hundreds of profiles. 





Write for 














YOUR LABEL can be your STAR SALESMA ] 







Everything from silk labels and 
streamers to law labels. Top quality, 
lowest prices, fastest delivery. 





LABEL CORPORATION 
e BOSTON: 1261-1295 Blue Hill Avenue, Boston 26, Mass. 
@ NEW YORK: 1472 Broadway, Room 523, New York, N. Y. 





— | V Telephone @ CHICAGO: American Furniture Mart, Chicago 11, Ill. 

older - MU 6-3395 @ MID-WEST: Roger Muther, 28 Thorndell Dr., St. Lovis 

No. 999 Ly icine | @ WESTERN: Dick Dietrich Assoc., ‘ A., San Fran. and N. W. 
192 LEXINGTON AVE. NEW YORK 
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colors which are enhanced by black, 
white and silver overprints. . The 
basic colors are: gray, mocha, per- 
simmon, turquoise, crimson red, 
emerald green, willow, pale blue, 
pink and driftwood. 

Sample swatches of the material 
may be obtained by writing to the 
Textileather Division of The Gen- 
eral Tire & Rubber Company, To- 
ledo 3, Ohio. 


NAFM SURVEY 


(Con’t. from page 21) 


for 1956 were up 20% over payrolls 
for the 1955. The average work- 
week in kitchens in December was 


37.8 hours. This represents a drop 
from 41.5 hours in November. This 
is only the third month in 1956, 
including the vacation months in 
which the average workweek for 
kitchens has failed to reach the 40 
hour mark. The workweek all dur- 
ing 1956 has been quite strong, and 
in many cases substantially above 
the 40 hour mark. 

Kitchens enter 1957 with a back- 
log of unfilled orders 31% under 
the same time in 1955. This is a 
substantial decrease in the unfilled 
orders level and will mean some 
hustling if 1957 is to post an im- 
provement over 1956. 

Not without some considerable 
fluctuations and efforts was infants 
able to post an improvement over 
1955. Total shipments for the year 
have been both on the plus and 
minus side of the ledger a number 
of times during the year. Decem- 
ber shipments were exactly equal to 
shipments in December 1955. Total 
shipments for the year are 4% 
ahead of last year. 

Orders suffered a telling blow 
in December. Infants orders in De- 
cember were 45% below December 
1955. This dropped total orders 
for the year to a point 2% below 
total orders in 1955. 


Employment in the infant seg- 
ment of the furniture industry in 
1956 exceeded last year by 3%. 
Total payrolls for the year exceed- 
ed last year by 7%. The average 
workweek in December was 41.3 
hours — identical with the Novem- 
ber average. Only 3 months of 1956 
failed to average 40 hours. 

Metal was the only segment of 
the furniture industry in which 
shipments failed to exceed 1955. 
December shipments were 22% less 
than in December 1955, dropping 
total shipments for the year from 
0% at the end of November, to 
—9%, at the end of December. 

Orders in 1956 also failed to 
reach the level of 1955. December 
orders were 22% less than in De- 
cember 1955, and dropped total 
orders for the year from —1% at 
the end of November, to —3% at 
the end of December. Cancellations 
for 1956 were 16% less than in 
1955. 

Payrolls in 1956 were 3% ahead 
of 1955, and employment exceeded 
last year by 7%. The average work- 
week was under 40 hours for the 
tenth consecutive month. In fact, 
only February exceeded 40 hours. 
The average for December was 26.4 
hours per week. 
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_INVISIBLE 


MOBILITY! ~— 


Yes, there’s a sturdy set of casters 
under this cabinet, but you 
wouldn’t know it! That’s because 
they are Nagel-Chase casters 
mounted in Nagel-Chase brackets 
designed for use inside console 
type cabinets and to conceal the 
caster effectively. Cabinet sets 
close to the floor. 

Both swivel and non-swivel type 
casters, used in pairs, provide 
easy, ready movement for console 
style buffets, side-boards, TV and 
Hi-Fi cabinets. Write for Nagel- 
Chase Caster Catalog today. 


The NAGEL-CHASE 
MANUFACTURING CO. 


2817 North Ashland Avenue 
Chicago 13, Illinois 











cient delivery. 
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@ Top quality hardwoods gvaran- 
teed to meet your standards. 


@ You are assured quick and effi- 


@ Forget long delivery dates from 
distant mill sources. 


@ Our big inventory keeps your 
investment in lumber down. 


Furniture Manufacturerc! 


We Can Solve Your & 
Hardwood Lumber Problems! 

















Forget Your Troubles—Call on CRAFTSMAN! 


For complete information on our service, contact— 


HARDWOOD LUMBER CO. 


2201 Davis @ 


Blue Island, Ill. 


Blue Island Phone FUlton 5-6530 @ Chicago Phone iNterocean 8-8383 
Office — Yard — Dry Kilns 
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ECLIPSE SLEEP 
PRODUCTS PLANS 
HUGE EXPANSION 


First in a planned series of ex- 
pansion moves for West Coast pro- 
duction of Springwall and Eclipse 
bedding products, entailing an in- 
vestment of more than one half 
million dollars for a new plant site 
and equipment, was announced by 
Marc Hoffmann, president of 
Eclipse Sleep Products of Califor- 
nia. 

Purchase of the new _ 60,000 
square foot Eclipse factory build- 
ing, at 112 East 58th Street, Los 
Angeles, was necessitated by excep- 
tional growth and mounting vol- 
ume of Springwall sales in the Cali- 





Metalcraft Expands 


In what constitutes an important 
contribution to the steel output of 
the West, Metalcraft Products Co., 
located in the Los Angeles suburb 
of Lynwood, has announced plans 
of a 30,000-ton steel rolling mill 
scheduled for operation in 1957. 

Possessing nine and a half acres 
of property at 12150 South Alameda 
Street, Metalcraft is the largest 
manufacturer in the West of such 
furniture hardware as Tuckaway 
sofa bed constructions, bed divan 
hinges, hollywood bed frames, bed 
rails, bunk bed springs, platform 
rocker springs and metal crib de- 
vices. 

Completion of the mill will make 
Metalcraft the only completely in- 
tegrated furniture hardware manu- 
facturer in the United States con- 
trolling its operation from the bil- 
let stage through all operations un- 
til finished furniture hardware rolls 
off the line. 








ECLIPSE SLEEP PRODUCTS of California announce the purchase of this modern 
60,000 square feet, two-story building at 112 East 58th Street, Los Angeles. 
Entailing an investment of more than $500,000 for property and equipment, 
the new structure will serve as the new West Coast headquarters for manu- 
facturing and sales of Springwall and Eclipse bedding products. 





fornia market. Starting 314 years 
ago, the company, according to 
Hoffman, has already outgrown its 
present facilities due to increasing 
dealer and consumer demand for 
Eclipse Springwall products. The 
new location will provide three 
times more operational area, tor 
production, business offices and 
shipping. 

“When we make the complete 
move to the new plant on March 
1, 1957,” the Eclipse president dis- 
closed “our planned productive 
capacity for manufacturing of mat- 
tresses, box springs and other sleep 
products, will be in excess of $4,- 
000,000 annually. Installation of 
equipment and a complete sprink- 
ler system is already underway.” 

The step-up in Eclipse Spring- 
wall production will call for a size- 
able increase in sales force and ad- 
vertising budget for more intense 
coverage of the California, Arizona 
and Nevada markets. Local sales 
offices for the organization will be 
moved to the 12th floor of the 
Los Angles Furniture Mart, upon 
completion of the Mart’s new build- 


ing. 


In addition, Eclipe plans another 
factory in the Bay area to serve 
Central and Northern California 
accounts. Meanwhile, the firm’s 
San Francisco division is operating 
from new and enlarged showrooms 
and sales offices in the Merchandise 
Mart. 

Fronting on Slauson Avenue, 
Main and 58th Streets, in Los An- 
geles, the new Eclipse building is 
strategically located close to the 
new Harbor Freeway, ideal for easy 
access and distribution, to and from 
all parts of the Southland. 

The structure has truck-high 
floor level factilities with four truck 
loading areas, in addition to dock- 
high loading on a three car rail- 
road siding. The expensive manu- 
facturing area, which will triple 
Eclipse Sleep Products present plant 
capacity, features many new and ad- 
vanced facilities, including com- 
pletely mechanized conveyor belt 
systems. Extensive alternations are 
now being made to approximately 
3000 square feet of space devoted 
to the firm’s general offices and fac- 
tory showrooms. 

















RITE-HETE 


Electric GLUE 





A S$91Z8 FOR CVERY NEED 


Heat is applied to the sides of the pot — not the bottom — no burning 
—no water in base. Thermostat regulated. They provide the most effi- 
cient and satisfactory heat for glue, resin, wax, enamels, tar etc. Made 
by the pioneer in the field. Ordered and used by various U. S. Govern- 
ment departments, including the Navy. For more information write 


ROHNE ELECTRIC MFG. CO., INC., 24 &. HENN AVE., MPLS. 1, MINN. 


POTS 


Be 











WOODWORKERS’ 
223 South Jefferson Street 


Tool Up With 
W oodworkers 





Knourek-Schmidt 
Combination 


These shaper collars 
give you ease and 
safety. Eliminate fric- 
tion caused by old style 
rotating collars. Pre- 
vent burning of pat- 
terns and stock. Pro- 
tect operator against 
flying knives. Screw ad- 
justment enables _set- 
ting to a_ thousandth 
part of an inch. Write 
for data. 


TOOL WORKS, INC. 


Chicago 6, Illinois 








24 


FURNITURE NEWS 


March, 1957 














KROEHLER TO UP 
CAPACITY 35% 
ON WEST COAST 


Construction on an ultra modern 
$2,000,000 upholstered furniture 
plant to be built by Kroehler Mfg. 
Co. at Fremont, Calif., will begin 
immediately, it has been announced 
by D. L. Kroehler, president. 

The new plant will increase 
Kroehler’s furniture production 
capacity on the West Coast by 35% 
and will make possible increased 
service to the rapidly expanding 
West Coast market. 

It is estimated the Fremont plant 
will produce 100,000 pieces of up- 
holstered furniture each year for 
shipment to Kroehler dealers in the 
San Francisco Bay area and the 
Pacific Northwest. 

The additional facilities provid- 
ed by the Fremont factory will 
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AN ARTIST'S RENDERING of the $2,000,000 upholstered furniture plant to 
be constructed by Kroehler Mfg. Co. in Fremont, California. The plant will 
cover an area of 155,000 square feet on a ten acre site. 





The Fremont plant will be 
Kroehler’s 18th manufacturing fa- 
cility in the United States and 
Canada. Also under construction 
at the present time is a dimension 
lumber mill in Meridian, Miss. 


Inc., has been retained to handle 
the promotion for the 3rd annual 
Florida Furniture Mart. The show 
is double barreled utilizing both 
Dinner Key and Miami Beach audi- 
toriums simultaneously on August 





make possible increased diversifi- 14, 15 and 16. 
cations in Kroehler products man- 
ufactured on the West Coast. A 
full line of Kroehler and Valentine 
Seaver upholstered products will be 
made at Fremont, using the most 
advanced methods of production 
and materials handling. 


Lou Baloff, director of the show, 
stated that both the exhibitors, 
and the furniture buyers favor the 
greater Miami area because of the 
excellent facilities available which 
permits them to combine business 
with pleasure. 


FLORIDA MARKET 


Frank J. O’Brien, president, Flor- 
ida Association of Furniture Man- 
ufacturers disclosed at a_ recent 
board meeting that E. M. Eisfeld, 





EO eR eR a IARI ea 
NOW! — The Best Is Our 
EXCLUSIVE, PATENTED 
HICO Platform 
Rocker SPRINGS 











yy 
a Covered by Our U. S. PAT- 


ENT 2772723 — giving us 
the patented protected right 
to manufacture these Springs 
with the sturdy 45-degree 
ribs added at the points of 


O) greatest stress, they give 
DESIGNER LEGS FOR FURNITURE : practically unbreakable ser- 
Give yor furniture a smart new look with vice. 

finely-crafted Domus Designer Legs by z 
Levco. Features superlative new styling 

that is flexible but always elegantly tasteful. 
Superb brass plate, hand cast and hand 
finished by our craftsman in our own plant. 
Each piece is inspected thoroughly during 
and after each manufacturing step. Our 
superior baked finishes are impervious to 
tarnishing or other blemished in normal use. 


SOLVES ENGINEERING PROBLEMS 
Designer Metal Legs are specially 
engineered for adaptability in 
meeting your design requirements 


by adding wood extensions. 
Write for free brochure. 


LEVCO METAL FINISHERS, INC. | 
34-18 37th St., Long Island City, N.Y. | HICKORY, N.C. 
SA A a TRC REET oe RR 

















No matter what Springs you 
have been using it will pay 
you to switch to Hi-Co Plat- 
form Rocker Springs with the 
patented Rib Stiffener. 





Write or Call for 
Complete Details 





HICKORY SPRINGS MFG. CO., Inc. 
1508 S. Center St. Phone 4111 
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Hydraulic Gang Borer 


has a | to 12 inch stroke, features 
a hydraulic feed and universal spin- 
dle. Spindle speed rate is variable 
from 30 to 135 inches per minute, 
depending on size and depth of 
hole and kind of wood. Precision 
boring depth is set by graduated 
threaded sleeve on spindle carriage 
control arm. <A_ 4-position foot 
pedal provides a choice of single or 
continuous operating cycle. Com- 
plete details available from: Green- 
lee Bros. & Co., Dept. FN, Rock- 
ford, Ill. 


New Spring Machine 


A machine that automatically as- 
sembles and locks Flex-O-Loc wire- 
tied spring assemblies used by the 
furniture and bedding industries 
has recently been developed, and is 
expected to be in operation by mid- 
summer. 

This revolutionary advancement 
is the result of many years of re- 
search and engineering, and is be- 
lieved to be the first fully auto- 
matic machine developed for the 
manutacture of stake-type spring 
assemblies. 

Information regarding this new 
machine can be obtained by con- 
tacting the Lisson-Melon Company, 
Dept. FN 19 Bennett Street, Lynn, 
Massachusetts. 


\ 









New Material Rack 


is designed to hold up to 44 rolls 
of material in an area approximate- 
ly 8 feet square. Unit is sturdily 
constructed of steel and can be 
bolted to both ceiling and _ floor. 
Rack is designed to rotate so that 
all four sides can be turned to 
position convenient to the cutting 
table. Forty four rods for rolls are 
included. Available from Bechik 
Products, Inc., Dept. FN, 650 Eutis 
St. Paul 14, Minn. 





New 8” Jointer 


designated J-138 features adjustable 
shear-cutting fence to reduce im- 
pact at point of cut and provide 
smoother finish. Table is 64” and 
there is rabbeting capacity of 14” 





depth. Fence tilts 45 degrees in 
either direction. Also available in 
6” machine. Machines are addi- 
tions to the J-line made by Yates- 
American Machine Co., Dept. FN, 
Beloit, Wisconsin. 











Cut-Off Saw 


air operated through a pneumatic 
cylinder, is powered by a 714-hp 
electric motor. This Model 606 saw 
can be used for either right or left- 
hand operation. With an 18-inch 
blade, it will handle 4x19 or 5x1814 
=inch lumber; with a 16 inch, 
1x21, 2x2014, or 3x1914 inch. Made 
by Ekstrom, Carlson & Co., Dept. 
FN, Rockford, Il. 


Dept. Publishes Listings 
Of Furniture Importers 


New listings of furniture im- 
porters and dealers in Pakistan and 
Lebanon have been published by 
the U. S. Department of Commerce. 
They are available at the Depart- 
ment of Commerce in Washington 
or at field offices in many cities for 
$2 each. The department periodi- 
cally publishes such lists for many 
foreign countries. 


Revised Edition of Seng 
Handbook Now Available 


The new 1956-57 revised edition 
of the Seng Handbook has been 
published and is now available, 
according to Franklyn E. Doan, ad- 
vertising director of The Seng 
Company. 























Nationally Recognized as the 
Medium for Credit 
Protection 
Credit Reference Books 
Salesmen’s State Editions 
(Pocket Size) 
Weekly Reports and 
Supplement 


LYON FURNITURE MERCANTILE AGENCY 


LYON RED BOOK Published since 1876 


Credit Reports 


Experience 
Collections 


and Protection to the 
Manufacturer 


JOHN J. SIGERSON, General Manager 


Weekly Interchange of Trade 


A National Organization That 
Gives Justice to the Dealer 


EXECUTIVE OFFICES | 
185 MADISON AVE., NEW YORK 16, N. Y. 


Boston 14, Mass. 
Rm. 1112, No. Sta. Indust. Bldg. 
High Point, N. C......... 107 West Green St. 
Cincinnati 2, Obile....<:..:.50:505.4. 406 Elm Street 
Philadelphia 7, Pa........ 12 South 12th Street 
Grand Rapids 2, Mich. 
Ass'n of Commerce Bidg. 
Chtemae %, Wa.isicccscss. 221 N. LaSalle Street 
Los Angeles 15, Cal......... 1060 So. Broadway 
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EDMONT CASE NO. 536: For handling rough green lumber, a 
mill had been using $12.00 a dozen leather gloves that lasted 
4 shifts. Edmont recommended a triple-thick palm coated 
glove (No. 31) which wore 13 shifts—reduced glove costs 70%. 


Lumber mill cuts glove costs 70% 


In case above, glove costs were re- 
duced from 25 cents to 62 cents per 
man-shift by switching to Edmont 
job-fitted gloves. The No. 31 Monkey- 
Grip has a special vinyl coating, triple- 
thick on the palm side, which outwears 
any other work glove. Other styles and 
coatings available to fit every special- 
ized need of the woodworking industry 
Free Test Offer To Listed FirmS. 
Tell us your operation. Without cost 
we will recommend gloves to fit job 
and supply samples for comparison 
testing on-the-job. 





Monkey-Grip 
No. 31 

triple-thick 

palm coated 


Edmont 


JOB-FITTED 


GLOVES 


Edmont Manufacturing Company 
1294 Walnut Street, Coshocton, Ohio 
In Canada write MSA, Toronto 








# DETROIT'S good-will hotel 
¢ Hote : 


WOLVERINES 












“ee %e eo? 
ee Ce _ e° e® 
See, _— 6 
eee? aoe%, te, 
Overlooking Grand Circus Park in the ee 7 g L Ly, 
heart of the downtown theater and Fe © % 
shopping district. gR 


500 modern, comfortable rooms—all 
with tub and shower, radio. T-V avail- 
able. Home of the air-conditioned 
“Tropics”, Michigan’s most unusual 
night spot — unique “Rainfall Bar” 
Excellent Coffee Shop. Moderate 
Rates. Adequate Parking. 
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gf 
CHILDREN aap 
under fourteen FREE aan 

ace 
In the heart of downtown aan 
ELIZABETH .. . : : 
Block East of Woodward 





John Sakmar, Manager 


Detroit 
Michigan 





March, 1957 


For unlimited versatility in 
quality fixture design... 


Vizusell 


e BRACKETING AND CHANNEL SYSTEM 


L. A. DARLING’S Vizusell exhibit at 
the N.A.S.F.M. Convention — Booths 19 & 20 
WILLIFORD ROOM — CONRAD HILTON HOTEL 


Vizusell is a system of strong metal channel up- 
rights into which brackets and accessories can 
be locked at any height with the simple twist 
of a screwdriver. Equally adaptable for Walls 
j.| ---Floor Units... Overcounters. 



















aa Splicers clip 
<= into end of ; 
~ ny 
— y= brackets. [¢ 
= = Glass Shelf Stop , 











Hang rail retainers 
fit end of any bracket. 


——a= Self-supporting Wall Sections 














* The Vizusell system of channels and 
attached brackets ia fully protected by 
U.S. Patent No. 2,744,714 and Canadian 
Letters Patent No. 535,513. 


VISIT OUR SHOWROOMS AT 
222 W. ADAMS STREET 





MAIN OFFICE © BRONSON, MICHIGAN 


NEW YORK 
47 W. 34th St. 


CHICAGO LOS ANGELES 
222 W. Adams St. 1828 S. Flower St. 


Cameron Mcindoo, Ltd., 91 Scarsdale Rd., Don Mills, Ontario 
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Rubberized Curled Hair — Specifi- 
cations and recommendations for 
Paratex rubberized curled hair are 
contained in an 8-page bulletin. 
Various applications are illustrated 
in Bulletin No. 1820, together with 
descriptive text listing various ad- 
vantages claimed for Paratex. Also 
contained is a listing of warehouses 
and sales representatives. — Block- 
som & Co., Dept. FN, Michigan 
City, Ind. 

Hydraulic Feed Gang Borer — Fea- 
tures of construction and operation 
of the new Model 308 hydraulic- 
feed gang borer are contained in a 










Your best bet 
for low 
maintenance 


FIELD 
CHAIN * 
MORTISE®: 


Cutting - 
Equipment 


Our high-quality 
Chain Mortise 
Cutting Equipment 
insures maximum 
production and 
minimum maintenance. Over 150 
available sizes for both round 
and flat-bottom mortises. 


Large stock permits immediate 
shipment of most sizes. 


William H. Field Co. 


INCORPORATED 
333 DORCHESTER AVENUE 
BOSTON 27, MASS. 
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6-page, 2-color folder. Individual 
features are illustrated with large, 
close-up photos accompanied by de- 
scriptive text matter. Also listed 
are complete specifications for the 
+ and 6-foot models. — Greenlee 
Bros. & Co., Dept. FN, Rockford, 
Ill. 


Manufacturing Text — Textbook 
entitled, “Manufacturing Methods 
and Processes”, has been written by 
Arthur C. Ansley. It contains 561 
pages and 800 photographs of in- 
formation covering the complete 
production picture from __ basic 
foundry operations through auto- 
mation. Cost is $12.50. — Chilton 
Publications, Philadelphia, Pa. 





Expanded Metals— Folder describes 
a complete line of Micromesh ex- 
panded metals. These are available 
with openings measuring from 1/16 
to 21% inches. Listed in the folder 


are standard and flattened types 
made of copper, brass, aluminum, 


monel, stainless and carbon steels. 
—Designers Metal Corp., Dept. FN, 
474 E. 159th St., Harvey, Ill. 


sheet describes design features de- 
veloped for improved construction 
of knife-type wood hogs. Large 
photographs are used to illustrate 
five principle design features. Per- 
formance table provides complete 
information on nine sizes of hogs 
covering weight, number of knifes, 
normal speed, horsepower, and 
capacity with both hard or soft 
woods. — Gruendler Crusher & Pul- 
verizer Co., Dept. FN, 2915, No. 
Market St., St. Louis 6, Mo. 


Woodworking Machinery — Litera- 
ture on a complete line of wood- 
working machinery is now avail- 
able. Compiled in a special folder, 
each machine is individually de- 
scribed. Among the items listed 
are: jointers, tilting arbor saws, 
band saws, lathes, single surfacers, 
planers, hydraulic hollow chisel 
mortisers, chain saw mortisers, hy- 
draulic chain mortiser, single end 
tenoners, and grinders. — Power- 
matic Machine Co., Dept. FN, Mc- 
Minnville, Tenn. 
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HOTEL ¢ INN @ COTTAGES 
Special Seasonal Rates 
New Swimming Pool. 
Enioy this six acre resort 
with hotel, inn and cot- 
tages, in a delightfully 
warm climate. 
Tepee Cocktail Lounge. 
Shuffleboard. 
Near to golf, dog racing, 
auto racing, fishing. 
An ideal hotel for family 
vacations — perfect for 
conventions. 


Write for information today o: see your own 
travel agent. 


401 SEABREEZE BLVD. 


DAYTONA 
BEACH | 


FLORIDA 
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OLIVER 30-in. Band Saw 


gives smooth, accurate work 
with speed 


This sturdy, powerful Oliver 
Band Saw quickly won recogni- 
tion for the wide range of work 
it handles so rapidly. Many new 
features have been built into 
this 30-inch Band Saw to pro- 
mote such efficient production. 
Its high-speed ring-disk wheels, 
mounted on ball bear- 

ings, are the finest ever 

built. Offered with . . 
motor-on-shaft or — 
belted-motor drive. — 
Write today for Bul- 
letin No. 217D. 


Oliver Band Saws 
also made in 18", 36” and 
38” sizes. 


Oliver makes an extensive 
line of woodworking machinery 
for efficient production in 
woodworking plants. 


OLIVER MACHINERY COMPANY 
Established 1890 GRAND RAPIDS 4, MICHIGAN 











HERMANCE 300 RIPPERS 





Now built to gang rip boards 8, 12 or 16” wide 
into multiple strips at one pass, at fast feeds. 


Motor 15 to 50-H.P. All ball and needle bearings. 
Good for single saw ripping up to 6” thick. 


For flooring, box, furniture, millwork, dowel, rule 
manufacturers. 


Write for full information. 


HERMANCE MACHINE CO. 


BOX 359, WILLIAMSPORT, PA. 
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FERRULES WITH 
BRASS AND PLASTIC 
SELF LEVELERS 


Ferrules 
designed and 
finished for 
the production 
of fine furniture 


TAPERED AND STRAIGHT 
FERRULES 
ROUND AND SQUARE 


Genuine brass, 
finished 
satin. 


Write for 

information on 
other metals 
and finishes 
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LEG BRACKETS AND PLATES 

We manufacture over 
900 items and are 
continually adding 
to this line 


WINZELER STAMPING C0. 


29 WABASH AVE. 
MONTPELIER, OHIO 
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PRODUCTION 
PROBLEMS 


AND 


THEIR 
SOLUTIONS 


Question — We have capacity 
in our forced drying oven for dry- 
ing our filler. Since no schedules 
are immediately available for filler 
drying, can you advise proper oper- 
ating conditions and give us some 


idea how long a drying period is 
required? 


Answer —Filler drying re- 
quires a relatively high tempera- 
ture, in a range of 130 to 135 de- 
grees F. It is important that rela- 
tive humidity be adjusted so that 
equilibrium moisture content is not 
reduced below a 5% moisture con- 
tent. With the 135 degrees F. tem- 
perature, a wet bulb depression of 
about 35 degrees should provide 
safe E.M.C. conditions. Drying 
time will vary with oven design, 
circulation, temperature, etc., but 
the minimum period is about 90 
minutes. You will have to experi- 
ment with various time-tempera- 
ture-humidity schedules to arrive 
at the best schedule. 


Question — Our use of sand 
paper and sand cloth used on our 





Moore Stacker - Unstacker 


Systems get your costs 





Moore Stocker 





Moore 
looder Hoist 





Moore Power 
Transfer Car 





If you are trying to meet to- 
day’s competition with yester- 
day’s methods and equipment, 
let us show how a Moore 
Stacker-Unstacker System can 
reduce your costs. 


Write for information on the 
cost-saving advantages of 
handling lumber the Modern 
Way — a system for the small, 
medium or large mill. 
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belt and drum sanders is much too 
high. Investigation seems to point 
to fast filling which destroys cut- 
ting properties of the abrasive. Can 
you give us any idea what might be 
causing this condition? 


Answer — Excessive filling of 
sand belts and drum covers may 
often be traced to a moisture condi- 
tion, with excessive moisture being 
present in the sand belt or cover 
itself or in the wood being sanded. 
This moisture condition may also 
be caused by humidity of the air. 
Where plywood or glued-up panels 
are sanded, this condition prevails 
when the glue bond has not been 
allowed to dry thoroughly before 
sanding. If moisture is not the 
cause for excessive filling, the belts 
or drums may be operating at too 
slow a speed or you may be using 
the wrong sanding grit for the wood 
you are sanding. 

Question — We are getting 
poor cutting results at our knot 
saws used for salvage work cutting 
both green and dry material. A 
smooth trimmer saw blade is used 
at these machines fitted up in the 
conventional manner. Is there any 
special fitting procedure which 
would improve the cutting of these 
saws? 


Answer — We are not sure 
what you mean by “fitting in the 
conventional manner” but a saw 
fitter experienced with this type of 
saw advises that fitting with a tooth 
space of 5/8-inch and 7/8-inch gul- 
lets for cutting green lumber, and 
3/8-inch and 5/16-inch gullets for 
cutting dry lumber, should produce 
desired results. 


Question — We are consider- 
ing the purchase of an automatic 
shaper for use in shaping parts for 
our dining room line. Our prob- 
lem is buffet tops which are about 
78 inches long in the rough blank. 
Will the automatic shaper take this 
tops? 


Answer — This will depend 
upon the model and size of auto- 
matic shaper used. <A_ standard 
model automatic shaper was ob- 
served in a case goods plant produc- 
ing finished tops 76 inches long and 
20 inches wide, which would indi- 
cate that a similar machine would 
have capacity to handle your buffet 
tops. This shaper was producing 
tops at a rate of about 120 pieces 
per hour, with the tops being 
shaped at two stations, two tops to 
each station, and produced two 
tops each full revolution of the 
shaper table. 
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ROOT 
Universal Borers: 


a type and size for 


every need 





These Root universal borers are especially designed 
and built to handle boring patterns requiring up to 36 holes, 
and ranging over areas up to 8 ft. in length by 22 ins. wide. 
Because of their great productive capacity and unusual 
versatility they can handle in one pass, almost every type 


of multiple boring job regardless of hole pattern, or varia- 


. ‘ : ' Style CH Universal Borer with 
tions in hole depth, hole size and hole counterbore. Write hydraulically operated table 


today for full information—no obligation. 















































Max. Spindles! Max. Bore Area 
STYLE CH - 

14 | 4 ft. x 12 in. 

18 #=| 5 ft.x 12 in. 

22 6 ft. x 12 in. 

26 8 ft. x 12 in. 
STYLES CXH-S2 and CXH 
rT: [4 ft. x 22 in. 
qj 360 CO” 6 ft. x 22 in. | 
L 36 8 ft. x 22 in. CXH-S2 Front Beam Universal Borer 

STYLE C-311 with hydraulically operated table 
g 12 [4 ft. x 10 in. 
2 STYLE C-311S2 "I 
a 20 | 4 ft. x 17 in. 
Style C311 Universal Borer with 





hydraulically operated table 


CXH Regular universal Borer with 
hydraulically operated table 
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$21 for a sales call 





—but how many 





dollars worth of SELL? 


Recent surveys show that the average cost of a sales 
call is approximately $21. Costs in your company 
may be somewhat more or somewhat less—but the 
important question is “‘How much SELL are you 
getting for your sales call dollar?” 





You are not getting full value unless you are giving 
industrial advertising a chance to do its proper share 
of the sales job—making continual contacts, arous- 
ing interest, creating preference for your company 
and its products. 














If advertising is doing this part of the job, your 
salesmen can concentrate on the “‘climax steps” of 
selling—showing the prospect what your products 
will do for him, and getting his order. 





The salesman always “‘carries the ball,’’ but he gains 
more ground when a well-balanced advertising pro- 
gram “runs interference” for him. 

















A 
“== An organization of over 4000 members engaged in the advertising and marketing of indus- 
trial products, with local chapters in ALBANY, BALTIMORE, Boston, BUFFALO, CHICAGO, 
CLEVELAND, COLUMBUS, DALLAS-FoRT WorTH, DENVER, DETROIT, HAMILTON, ONT., 
HARTFORD, Houston, INDIANAPOLIS, LOS ANGELES, MILWAUKEE, MINNEAPOLIS-ST. PAUL, 
MONTREAL, QUE., NEWARK, NEW YORK, PHILADELPHIA, PITTSBURGH, PORTLAND, 
ROcHESTER, Rockrorpb, St. Louis, SAN FRANcIScCO, TORONTO, ONT., YOUNGSTOWN. 
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SEnCC tackers 


are used in 


FURNITURE 


BECAUSE 


Tacking tool depend- 
ability “through our 
preventive maintenance 
plan” has been proven by 
the largest upholstering 
plants. 


Extra staple capacity, 
speed and ease to load 

a Senco Tacker has made 
it most used in air 
tackers. 


BECAUSE 











SECC tackers 


are used in 


BEDDING 








Much lower maintenance 
cost over all other 
fastening methods. 


Automatic firing valve 
mechanism insures each 
staple to be driven 
uniformly. 


Operator fatigue factor 
reduced to nil. 





more 


Senco tackers 


are used in 


woopD 
WORKING 


BECAUSE 








Special pointed and 
coated precision made 
Senco Staples insure 
hetter holding power in 
all types of wood. 


Displacement mechanism 
$o designed to conserve 
valuable air pressure. 


Standard jigs and fix- 
tures for dolls, molding, 
sash bars, etc., make it 
the most used air tacker, 


Call or write SCC Me 
Today.. PRODUCTS INC. 


5574 WOOSTER PIKE 
CINCINNATI 27, OHIO 


Sales and Service all principal cities of U.S.A. and Canada. 
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Solid Kennametal Knives 
like this are in use on 
stave planer to shape 

barrel staves at higher 


feed rates. , 





KENNAMETAL PLANER KNIVES 


adopted for barrel stave planers 
after tests show many benefits and savings 





Results of an extensive and well-controlled test run of 
Kennametal Planer Knives on barrel stave planers by 


one manufacturer led to their adoption for all planers in Results: Longer production between re- 
the production of wooden barrels of aged, kiln dried oak. sae a : d : di 
" ° grindings, with less planer downtime and in- 
The wood is very hard and, as a result of grit and dust . . 
. ; : ; * creased feed rates to 100 feet per minute. Main- . 
pick-up, extremely abrasive. The solid carbide knives tenance is down to 10 hours for each 700 hours ' 


used were of Kennametal grade K10, 14,” thick, 2” wide f . ‘ h f 
We " z it : of running time, as compared to 66 hours for 
and 814,” long, with a 13” concave radius on the length. . , . . . 
Wh Ng neering tal _Kni f steel knives in an equivalent period of time. 
y or hbase viggenner senesibhcapeypioneitacegtlisetl Over-all finish of planed staves is finer with no 
operations? If you cannot get engineering service or car- burning of the surface by the knives. Produc- 
bide tool maintenance information from your present we nit and total power draw is ae 
supplier, write to KENNAMETAL INc., Latrobe, Penna. P : 











*Trademark ¢c-3001 


ENNAMETAL —SCm— 
Pritnonrs 





PLANER KNIVES © ROUTER BIT BLANKS 


SAW TIPS © SHAPER BLADES 


Use Kennametal Planer Knives for all planing jobs: All Woods ...Hard Boards... Particle Boards... Synthetics 
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ROUGH MILL 
ONVEY ORIZED SET-UPS! 


coe “ MORE THAN 
100 LEADING MANUFAC- 
TURERS ARE USING IT IN 
THIS TYPE OF OPERATION 


lf you are contemplating a rough mill 
conveyorized hook-up, by all means inves- 
tigate the reasons why the BUSS No. 44 
planer has been chosen for the vast major- 
ity of such existing operations. Here are 
some of them: 





The distance between frames is sufficient, in both 30” and 36” models, to 
match up perfectly with Facer Feeders of similar capacity. You pay for no 
unused capacity in width of machine. 


The BUSS ONE-SHOT lubrication system insures perfect lubrication at all 
points — a particularly advantageous feature in a conveyorized set-up. 


Lower rolls and pressure bar are instantly adjustable at the flick of a lever 
— providing great time-saving and accuracy. 


Drop-forged steel infeed roll sections are unbreakable. 
Cutterhead and feed motors are of extra heavy duty capacity. 


Positive protection is provided against lumber jamming or blocking of feed 
mechanism. 


These and many other structural superiorities make the BUSS No. 44 by far the best 
machine for conveyorized set-ups. Write for descriptive bulletin. 





Ooneng THE BUSS LINE contains the ideal planer for every production 
set-up — single surface planers in various capacities, a cab- 
inet double surface planer and the No. 55 double 
roughing planer. Write for bulletins. 


230 EIGHTH STREET, HOLLAND, MICHIGAN [JP Va 00 Lee ue 








for SALES 


NEW 
VWasland Duran 


vinyl plastic upholstery 








These beauties are not only new additions to 
Masland Duran’s pattern line. They’re defi- 
nitely new in concept—superbly designed to 
lift any furniture out of its competitive set- 
ting on the retail floor. See how these new 
colors and designs can give your furniture 
that “headed-for-sales” look. Let’s send you 
samples. Write The Masland Duraleather Co., 


Dept. 56, Philadelphia 34, Pa. 








